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How the Internet is Changing

• Internet is a Platform

• User-Generated Content

• Customer Engagement



Importance of Web 2.0

• Connect with the Demo

• Utilization of Customers

• Brand Differentiation

• Search Engines are Changing



Changes in Search Results



Topic Areas

• Social Networking

• Video

• Blogs

• Mobile Marketing



Social Networking

• Example Sites
– MySpace
– Facebook
– Classmates
– LinkedIn

• Projected to reach 230 million users by 
end of 2007 with revenues of $2.4 billion 
by 2012*

*marketingcharts.com



MySpace Example



MySpace Example



Custom MySpace Example



Facebook Example



Discussion Questions

• Do you participate in social networking?

• Does your school participate?

• What is the main challenge to utilization?

• Is it better for recruitment or retention?

• Are you afraid of your (former) students?



Video on the Web

• Internet video advertising spend to increase 

from $471 million in 2006 to $7.1 billion in 2012*

• YouTube controls over 30% of videos viewed on 

the Web**

*Forrester Research

**comScore November 2007



Education Video Examples

• Reuse of Existing Commercial
– http://www.youtube.com/watch?v=pL9LCfe9hdY

• Promotion of In-Demand Programs
– http://www.youtube.com/watch?v=OvWTQERXQ8U

• Fun and Comical
– http://www.youtube.com/watch?v=MDAUlnQm9d0

• Implementation on School Web Site

– http://imagine.mcm.edu



Discussion Questions

• Are you utilizing video on the web?

• Do you have video to use?
– http://www.youtube.com/watch?v=6h3G-lMZxjo

• Who is your leader of this campaign?

• What was your favorite video this year?



Blogs

• Frequently Updated Journal of Information

• Can Focus on Any Topic

• Personal or Corporate

• Keep it Fresh

• Text, Video or Audio



Blog Results Example

Multiple 
listings for 
school site



Blog Example



Discussion Questions

• Do you have a blog?

• Can your school benefit from a blog?

• Can you improve internally with a blog?

• Do you comment on other blogs?



Mobile Marketing

• Developing Medium

• Projected to Reach Over $1.5 Billion in 

2008* 

• Focus on Convenience of Information

*eMarketer



Discussion Questions

• How can you communicate to your 

students’ phones?

• How will spam issues be solved?

• How do you track a campaign?

• What is a mobile “lead”?



Other Topics of

Discussion?


